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CMC 400: Senior Research Practicum in Critical Media and Cultural Studies 

Fall 2009
Mondays 1-3:50 p.m. 
Dr. Lisa Tillmann (Lisa or Dr. T. is fine)

Office: 170 W. Fairbanks, 222  

Office Phone Number: 407-646-1586  
Office Hours: Tuesdays 9-12:15; other days/times by appointment 

E-mail: Ltillmann@rollins.edu
Course description:
We will read a selection of current, primary research texts relevant to critical cultural studies and critical media studies. This course builds on and advances CMC core course material and discussions pertaining to ideology and hegemony; structures of power and inequality; peace and justice; and cultural identities such as gender, race, class, sexuality, and nationality. 

Each of you will complete a capstone project that 1) reflects a CMC perspective, 2) has a library research component, 3) has an original research component, and 4) includes a mediated form of expression, e.g., digital video, photo essay, audio documentary, mediated performance, interactive website. Ideally, your project will build on your CMC area of concentration. A research presentation or performance will be required and a service learning and/or activist application encouraged. Begin considering how your project connects to Rollins’ mission of global citizenship and to your academic and professional journey beyond Rollins.
Goals:

1) to continue thinking about media and culture more critically

2) to further our skills in finding, analyzing, evaluating, and using research materials pertinent to media and cultural studies
3) to heighten our abilities to identify and navigate ethical dilemmas in research

4) to advance composition skills, both textual and mediated 
5) to continue improving oral presentation skills

6) to demonstrate CMC proficiencies through a capstone project of sufficient quality that it could be submitted to an academic conference, to a film festival, and/or as a composition sample for employment or graduate school
What you need:

1) To have taken CMC 100, 200, and 300; ENG 211; IFT 106 and 300

2) To have taken, or to take this semester, IFT 301, Advanced Digital Video

3) MLA handbook, sixth edition 

4) Yvonne Tasker and Diane Negra (eds), Interrogating Post-Feminism: Gender and the Politics of Popular Culture

5) Edward Royce, Poverty and Power
6) Naomi Klein, Shock Doctrine: The Rise of Disaster Capitalism
7) Eric Schlosser, Fast Food Nation: The Dark Side of an All-American Meal
To hold costs down, the bookstore has ordered paperback versions of all books. To save trees, I encourage 1) reading these at the Olin library; all are available on reserve, 2) ordering a copy from Interlibrary Loan, 3) buying the books used, from Rollins or other outlets, 4) sharing books. 
What your grade depends on:
	Dedication
	20%

	Presentation of Weekly Reading
	10

	Preliminary Bibliography


	 5

	Literature Review
	10



	Original Research Summary


	10

	Capstone Project’s Argument Paper


	10

	Draft/Rough Cut of Capstone Project


	 5

	Final Capstone Project


	30


Descriptions of graded material:
1. Dedication: This consists of typed questions (due first day of class); your topic proposal; key quotes and discussion questions pertaining to our course readings; and participation in the peer review process.

Each week that we have reading assigned, each of you will bring to class a typed set of key quotes and discussion questions. These should be the 3-4 quotes you found most important, compelling, and/or provocative. Each quote will be followed by a one-paragraph analysis explaining the rationale behind your selection. Quotes will be followed by 3-4 open-ended questions the class could discuss.

These are due at the top of class. Late or handwritten assignments will not be accepted. Please note that submission of key quotes and discussion questions signifies, under the honor code, that you have read that week’s material in its entirety.
2) Presentation of Weekly Reading: Each of you will facilitate a 40-50 minute discussion of one week’s reading. As in CMC 200, this does not entail regurgitating the material everyone has read but using it as a springboard to a deep, rich dialogue. Each presentation must have an interactive component (e.g., discussion questions, an activity, etc.) and at least one mediated component (audio clip, video clip, etc.).
You will be assigned a particular reading on a particular date. If you end up having to miss class, you must notify me in advance. Failure to do so will result in a zero on the assignment. If I am notified in a timely manner, you may have the opportunity to facilitate another section of reading.

3) Preliminary Bibliography: These will be assessed on four measures: a) quantity of sources (15 sources earns full credit), b) quality of sources (at least 6 must be academic/peer-reviewed/scholarly sources), c) coherence of sources (how well they pertain to your proposed topic; how well they “hang together”), D) MLA formatting.
4) Literature Review: In 5-7 typed, double-spaced pages, summarize and analyze the scholarly and popular sources you consult for your capstone project.

5) Original Research Report: In 5-7 typed, double-spaced pages, summarize the original data you have collected through surveys, interviews, focus groups, ethnographic fieldwork, etc.

6) Capstone Project’s Argument Paper: In 5 typed, double-spaced pages, state your thesis beginning with the stem, “This project argues that…” Support that thesis with evidence and reasoning from both your library research and your own original research. Then lay out your plan for expressing this argument in a mediated format (video, culture jam essay, photo essay, website, etc.).

7) Draft/Rough Cut of Capstone Project: In this middle-late stage draft, you will bring together your argument and your collected audio and/or visual materials.
8) Final Capstone Project: the culmination of your CMC program, combining library research, original research, and mediated expression!
Tentative and revisable schedule:

	Date:
	What we’re up to:
	What’s required:



	8/24
	Course introduction
	1) Syllabus
2) Pledges, Expectations, Policies
3) A sense of the book/s on which you’d most like to facilitate class discussion 

	8/31
	Feminism

“Post”-feminism

Media & Gender

Media & Violence

Media & Sexuality

Media & Consumption

Media & Race
	1) Topic Proposals due: post on blackboard prior to the start of class

2) Tasker and Negra, Interrogating Post-Feminism: Introduction, Chapter 1 (McRobbie), Chapter 4 (Leonard), Chapter 6 (Coulthard), Chapter 7 (Cohan), Chapter 9 (Roberts), Chapter 10 (Springer)

	9/7
	No class: Labor Day
	Royce, Poverty and Power: Intro-Chapter 6

	9/14
	Structuralism v. Individualism

Poverty & Politics

Media Constructions of Poverty
	1) Preliminary Bibliographies due

2) Royce: Chapter 7-end 

	9/21
	
	150-200 pages of project-related reading

	9/28
	
	Literature Reviews due

	10/5
	Political Economy

Global Hegemony

State-Sponsored Terrorism

War
	Klein, The Shock Doctrine: Intro-Chapter 7

	10/12
	No class: Fall Break
	Klein: Chapter 8-15

	10/19
	
	Klein: Chapter 9-end

	10/26
	
	Original Research Summaries due

	11/2
	Project Workshop

Mediated Exemplar/s
	

	11/9
	
	Capstone Argument Papers due

	11/16
	Political Economy

Culture and Fast Food

Advertising & Consumption

Children & Advertising

Advertising & Obesity
	Schlosser, Fast Food Nation: Intro-Chapter 8

	11/23
	
	Schlosser: Chapter 9-end

	11/30
	
	Capstone Drafts due

	12/11
	
	Capstone Projects: Presentation of Final Drafts


How to read the books for class:

The books selected for class were adopted based on: 1) their relevance to critical cultural studies and/or to critical media studies, 2) their currency (2007-09 publication dates) or status as a CMC “classic” (Fast Food Nation, in our case), 3) their topical, methodological, and international diversity. 
As you read, ask yourself: What key questions drive the author’s research? What issues, problems, or concerns does the text raise? How does the work connect with and build on issues raised in your other CMC courses? What approaches, methods and theories does the author employ? What are the most important insights, arguments, findings, and conclusions?  What political or policy implications, if any, follow from the analysis?

Book descriptions (adapted from publishers’ overviews at bn.com):

Interrogating Postfeminism: brings feminist critique to bear on contemporary postfeminist mass media culture, analyzing phenomena ranging from action films featuring violent heroines to the "girling" of aging women in productions such as the movie Something's Gotta Give and the British television series 10 Years Younger. Broadly defined, "postfeminism" encompasses a set of assumptions that feminism has accomplished its goals and is now a thing of the past. It presumes that women are unsatisfied by their (taken for granted) legal and social equality and can find fulfillment only through practices of transformation and empowerment. Postfeminism is defined by class, age, and racial exclusions; it is youth-obsessed and white and middle-class by default. Anchored in consumption as a strategy and leisure as a site for the production of the self, postfeminist mass media assumes that the pleasures and lifestyles with which it is associated are somehow universally shared and, perhaps more significantly, universally accessible. Essays by feminist film, media, and literature scholars based in the United States and United Kingdom provide an array of perspectives on the social and political implications of postfeminism. Examining magazines, mainstream and independent cinema, popular music, and broadcast genres from primetime drama to reality television, contributors consider how postfeminism informs self-fashioning through makeovers and cosmetic surgery, the "metrosexual" male, the "black chick flick," and more. Interrogating Postfeminism demonstrates not only the viability of, but also the necessity for, a powerful feminist critique of contemporary popular culture.
Poverty and Power: suggests that today's poverty results from deep-rooted disparities in income, wealth, and power. The rate and severity of poverty remain high, because millions of Americans are trapped in low-wage jobs, inadequately served by government policy, excluded from mainstream policy debates, and victimized by discrimination and social exclusion.

The Shock Doctrine:

The bestselling author of No Logo shows how the global “free market” has exploited crises and shock for three decades, from Chile to Iraq. In her groundbreaking reporting over the past few years, Naomi Klein introduced the term "disaster capitalism." Whether covering Baghdad after the U.S. occupation, Sri Lanka in the wake of the tsunami, or New Orleans post-Katrina, she witnessed something remarkably similar. People still reeling from catastrophe were being hit again, this time with economic "shock treatment," losing their land and homes to rapid-fire corporate makeovers. The Shock Doctrine retells the story of the most dominant ideology of our time, Milton Friedman’s free market economic revolution. In contrast to the popular myth of this movement’s peaceful global victory, Klein shows how it has exploited moments of shock and extreme violence in order to implement its economic policies in so many parts of the world from Latin America and Eastern Europe to South Africa, Russia, and Iraq. At the core of disaster capitalism is the use of cataclysmic events to advance radical privatization combined with the privatization of the disaster response itself. Klein argues that by capitalizing on crises, created by nature or war, the disaster capitalism complex now exists as a booming new economy, and is the violent culmination of a radical economic project that has been incubating for fifty years.

Fast Food Nation:
Journalist Schlosser argues that the fast food industry has triggered the growth of malls in America's landscape, widened the gap between rich and poor, fueled an epidemic of obesity, and propelled American cultural imperialism abroad. He discusses facts about food production and preparation, the ingredients and taste-enhancers in the food, the chains' efforts to reel in young, susceptible consumers, and other unsettling facts.
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