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CMC 100: PRIVATE 
Introduction to Media and Cultural Studies with Digital Video Lab

Fall 2011

Professor Lisa Tillmann (Dr. T. is fine)

Office: 170 W. Fairbanks, 222 

Office Phone/Voicemail: 407-691-1586 

Office Hours: Mondays, Wednesdays 12-2 PM; other days/times by appointment 

E-mail: Ltillmann@rollins.edu 

Course Description: This course pushes us to become more active, effective, and critical consumers and producers of media texts and arguments. We examine how media and culture impact how we see ourselves, other people and groups, and the world; how they reflect, reinforce, and potentially transform structures of power and inequality; and how they serve and fail to serve the public interest. 

Concepts We Explore: audience reception research, base v. superstructure, binary, conflation of democracy and capitalism, content analysis (qualitative and quantitative), culture, cultural studies, economic systems (capitalist, communist, fascist, Marxist, socialist), encoding/decoding, exoticism, gaze, hegemony, ideology, individualism v. structuralism, Orientalism, political economy, political ideologies (reactionary, conservative, liberal, progressive), public interest, readings (hegemonic, negotiated, oppositional), sex v. gender, signification (sign, signifier, signified), stereotype, subculture, texts (open and closed)
Learning Outcomes:

· To demonstrate proficiency in the above concepts orally, in writing, and in mediated formats (audio, image, video)

· To demonstrate the ability to read written text, images, and video analytically and critically
· To demonstrate the ability to critique and to make evidence based arguments orally, in writing, and in mediated formats

What You’ll Need:

1. Dines, Gail., and Jean M. Humez (Eds). Gender, Race, and Class in Media: A Critical Reader (3rd Edition). Los Angeles: Sage, 2011.  

2. E-reserve readings
· go to www.rollins.edu/library

· click Find Reserves

· type Tillmann

· click Tillmann

· click Media and Cultural Studies

· click URL for reserve reading you need

· type our course password: cmc100 (case sensitive)

3. 500 GB external hard drive for backing up video project files

Recommended for CMC majors: 

1. Premiere editing software

2. External microphone

What Your Grade Depends On:

	Assignment
	% of Final Grade

	Photoshop Culture Jam (lab assignment)
	 5

	Sound Editing (lab assignment)
	 5

	Shot Setting, Lighting, Framing (lab assignment)
	 5

	Video Interview (lab assignment)
	 5

	Global Peace Film Festival (GPFF) Presentation
	10

	Documentary Presentation
	10

	Content Analysis Paper
	20

	Content Analysis Video
	20

	Dedication
	20


Assignment Descriptions: 

Photoshop Culture Jam (lab assignment): a “culture jam” uses conventions from advertising and marketing as means of commenting on excesses and shortcomings of consumer culture. You will demonstrate basic proficiency in Photoshop by executing a culture jam that comments on a social issue central to one or more of the films at this year’s GPFF. 

Sound Editing (lab assignment): you will demonstrate proficiency in basic sound editing by creating a 30-60 second audio public service announcement. Its subject should link to a social issue central to one or more films at this year’s GPFF. 

Shot Setting, Lighting, Framing (lab assignment): you will demonstrate proficiency in basic photography by setting an indoor and an outdoor scene, ensuring proper lighting, and framing a human subject in a medium shot and a close up using the rule of thirds. 

Video Interview (lab assignment): building on your knowledge of sound and photography, you will submit a 30-60 second segment of interview material related to your content analysis paper and video. 

GPFF Presentation: the week of GPFF, you will attend no fewer than six hours of films and will “adopt” one film. You will assist in marketing your adopted film to the campus (and beyond if possible) using conventional means (e.g., posters, signs) and social networking (e.g., Facebook, Twitter). If your filmmaker is on campus for the festival, try to schedule an interview. After the festival, you will make a 5-minute report to the class, overviewing the film and its message, detailing your marketing efforts, and assessing the success of your campaign. 

Documentary Presentation: because our course integrates critical readings of media and culture with media production, it’s important that we expose ourselves to multiple examples of using media to make an evidence-based argument relevant to critical media studies and critical cultural studies. Each of you will view one documentary from the list provided and offer a 10-minute report to the class.

Content Analysis Paper: you will critically examine advertisements—just the ads, not editorial content/articles—in the latest issue of a popular magazine (e.g., Sports Illustrated, Essence, Cosmopolitan, Maxim, The Advocate). As you examine the magazine issue, ask yourself: how are social constructions (e.g., beauty, aging, masculinity) and members of social groups (e.g., African-American women, the elderly, heterosexual men) portrayed and not portrayed? In what ways are the portrayals “positive” (e.g., progressive, liberating, and empowering)? In what ways are they “negative” (e.g., stereotypical, limiting, degrading)? Examine text, camera angles, lighting, use of color, body positioning, etc. 
For your analysis, focus on a single social group (e.g., women of color) or issue (e.g., beauty). Identify and explore 3-4 evident themes pertaining to that group or issue. An example of a thesis statement and preview of themes is: The ads appearing in the October 2011 issue of Maxim tend to reflect and reinforce hegemonic masculinity. The three most prominent themes related to hegemonic masculinity are men as physically strong, as professionally successful, and as sexually dominant.

Themes will be supported by examples from that issue. For each theme, count and report the total number of occurrences, and provide detailed analysis of 3-4 examples. In your analysis, refer to specific ads, and indicate their page numbers.

Turn in:  

1. a pocketed folder, with your paper on one side and the magazine issue itself on the other (no paper will be graded without the magazine)

2. an introduction with thesis and preview of themes

3. 3-4 well-developed and supported themes 

4. a conclusion that demonstrates how your results compare and contrast to our readings and videos on advertising. 

For additional support, you may draw from sources outside our class readings; use internal citations and end your paper with MLA bibliographic references. Document your sources carefully, especially when cutting and pasting quotes or images from Internet sources. To ensure that none of us inadvertently submits a paper with undocumented source material, we will be uploading our work onto turnitin.com 24 hours in advance of the deadline. This will give you an opportunity to view your originality report and address any red flags identified by turnitin.

Content Analysis Video: in this final assignment of the term, you will bring together your research, analytical, writing, and video production skills. You will convey the results of your content analysis paper through a video of no longer than 5 minutes.

Dedication: your baseline dedication score will consist of performance on Key Quotes and Discussion Questions (see below) and participation in the content analysis peer review process. Your final dedication grade will not be lower than that score. Excellent preparation for and engagement in class discussion may result in additional dedication points.

Key Quotes and Discussion Questions (KQDQ)
Each day on which there is reading assigned, you will bring to class a TYPED, PRINTED list of: 

1. verbatim quotations from EACH assigned reading (double check for accuracy, include quotation marks and page numbers). These should be the quotes you consider most important, provocative, discussion-worthy, etc. 

2. original open-ended discussion questions related to the assigned reading that you would most like the class to address;
3. if applicable, a list of terms and historical references you looked up to understand the piece better (otherwise an indication that you did not need to look up terms or references);
4. if applicable, any points you still need clarified, even after looking up terms and references (otherwise an indication that this did not apply to this reading). 

You will receive up to 10 points on each set. 

To earn 10 points: 
1. for EACH reading: include 3+ verbatim quotes and 3+ open-ended discussion questions; 

2. put quotation marks around KQ; 

3. use internal citations, noting author and page numbers for KQ; e.g.: (Dines and Humez xi);  

4. list terms and historical references looked up (or indicate this was not applicable);

5. list requests for further clarification (or indicate this is not applicable);

6. include our full CMC 100 honor pledge: "On my honor, I have read the assigned material in its entirety, and I have not given, received, or witnessed any unauthorized collaboration on this work." (note the extension from the regular Rollins HC); 

7. to save trees, single space your KQDQ; print double-sided if you can; put all the day’s KQDQ on a single document; label clearly when you move to a different reading
8. arrive with your KQDQ TYPED and PRINTED by 9:00 AM room clock time 

Deductions (1 point each): 

1. insufficient # of KQ (1 point for each missing) 

2. insufficient # of DQ (1 point for each missing)

3. no quotation marks around KQ

4. no author for KQ

5. no page numbers for KQ

6. neither a list of terms and references looked up nor an indication this was not applicable to this reading

7. neither a list of requests for clarification nor an indication this was not applicable to this reading

8. all requirements met except arrived late (<5 minutes)  

9. absent from class but KQDQ e-mailed to me by 9 AM on assigned date

Deductions (2 points): 

1. all requirements met except arrived late (5-15 minutes)  

2. incomplete course honor code

Deductions (3 points): 
1. all requirements met except arrived late (>15 minutes)
2. missing course honor code 
KQDQ submitted after the due date will receive an additional point deduction for each day past due. Handwritten KQDQ will not be accepted; if you cannot attend class or neglect to bring your KQDQ, please type up and e-mail to me ASAP.

Tentative and Revisable Schedule

	Week
	Date
	Topic/Activity
	Reading due
	Assignment due
	Notes

	1
	M 8/22
	Course orientation
	
	
	

	
	W 8/24
	Cultural studies
	Dines and Humez: Preface; “A Cultural Studies Approach to Media: Theory” (xi-5)

Kellner: “Cultural Studies, Multiculturalism, and Media Culture” (7-18) 
	KQDQ due

*Each day, please bring your syllabus and the day’s annotated readings.
	

	
	
	
	
	
	

	2
	M 8/29
	Consumer culture


	Jhally: “Image-Based Culture: Advertising and Popular Culture” (199-204)

Katz: “Advertising and the Construction of Violent White Masculinity: From BMWs to Bud Light” (261-269)
	KQDQ due
	

	
	W 8/31
	Public education, public interest
	Shah: “Bullies Operate Anonymously on Popular Social Network” (e-reserve)

Giroux: “Kids for Sale: Corporate Culture and the Challenge of Public Schooling” (e-reserve)

Lewin: “Coal Curriculum Called Unfit for 4th Graders (e-reserve)

McKinley: “Texas Conservatives Win Curriculum Changes” (e-reserve)
	KQDQ due

Documentary Presentation: Captive Audience

	

	
	
	
	
	
	

	3
	M 9/5
	No class: Labor Day
	
	
	

	
	W 9/7
	Media and war: 9/11 10 years later
	Hart and Hassencahl: “Culture as Persuasion: Metaphor as Weapon” (e-reserve) 

Arsenault and Castells: “Conquering the Minds, Conquering Iraq: The Social Production of Misinformation in the United States – A Case Study” (e-reserve)
	KQDQ due

Documentary Presentation: Reel Bad Arabs

Documentary Presentation:

Fahrenheit 9/11
	

	
	
	
	
	
	

	4
	M 9/12
	Media, militainment, and the military industrial complex


	Kim: “Pop Torture” (e-reserve)

Bayoumi: “Disco Inferno” (e-reserve)

Gerth: “Military’s Information War Is Vast and Often Secretive” (e-reserve)

Barstow: “Behind TV Analysts, Pentagon’s Hidden Hand” (e-reserve)

Bignell: “Secret Memos Expose Link Between Oil Firms and Invasion of Iraq” (e-reserve)
	KQDQ due


	

	
	W 9/14
	Children and commercial culture
	Lemish: “The Future of Childhood in the Global Television Market” (355-364)

Schor: “From Tony the Tiger to Slime Time TV: The Content of Commercial Images in Children’s Advertising” (365-374)

Artz: “Monarchs, Monsters, and Multiculturalism: Disney’s Menu for Global Hierarchy” (383-387)
	KQDQ due

Documentary Presentation: Consuming Kids


	

	
	
	
	
	
	

	5
	M 9/19
	Critical approaches to advertising


	Ghosh: “Con-Fusing Exotica: Producing India in U.S. Advertising” (e-reserve)

Caputi: “The Pornography of Everyday Life” (307-320)

Gill: “Supersexualize Me! Advertising and the ‘Midriffs’” (255-260)
	KQDQ due


	

	
	W 9/21
	Consumer culture and the meltdown of personal and global finance
	Schor: “The New Politics of Consumption: Why Americans Want So Much More than They Need” (205-212)

Tavernise: “Recession Study Finds Hispanics Hit the Hardest” (e-reserve)
	KQDQ due

Documentary Presentation: The Overspent American
Documentary Presentation: Plunder


	

	
	
	
	
	
	

	6
	M 9/26
	Media, peace, and social issues film
	
	GPFF Film Presentations
	

	
	W 9/28
	Media, peace, and social issues film
	
	GPFF Film Presentations
	

	
	
	
	
	
	

	7
	M 10/3
	Critical approaches to news


	Nichols and McChesney: “The Death and Life of Great American Newspapers” (e-reserve)

Baker: “How to Save the News” (e-reserve)

Hobbs: “Neo-Conned: The Murdoch Press and the Iraq War” (e-reserve)
	KQDQ due
	

	
	W 10/5
	Media, propaganda, and myth-making
	Lee: “Update: Prepackaged News” (e-reserve)

Nyhan: “The Fight Is Over, the Myths Remain” (e-reserve)

Stolberg: “In Defining Obama, Misperceptions Stick” (e-reserve)
Gore: “Climate of Denial” (e-reserve)
	KQDQ due

Documentary Presentation: Who Killed the Electric Car?

Documentary Presentation: A Crude Awakening
	9-9:50 class in FB 107; 10-10:50 lab in Olin multimedia lab

	
	
	
	
	
	

	8
	M 10/10
	No class: Fall Break
	
	
	

	
	W 10/12
	Gender, race, and class in media


	Butsch: “Ralph, Fred, Archie, Homer, and the King of Queens: Why Television Keeps Re-Creating the Male Working-Class Buffoon” (101-109)

Engstrom: “Unraveling the Knot: Political Economy and Cultural Hegemony in Wedding Media” (243-254)

Merskin: “Three Faces of Eva: Perpetuation of the Hot-Latina Stereotype in Desperate Housewives” (327-334)
	KQDQ due

Documentary Presentation: Deadly Persuasion

Documentary Presentation: Codes of Gender
Documentary Presentation: Class Dismissed


	9-9:50 class in FB 107; 10-10:50 lab in Olin multimedia lab

	
	
	
	
	
	

	9
	M 10/17
	Content analysis draft workshop

Gender, race, and class in media continued


	Esposito: “What Does Race Have to Do with Ugly Betty? An Analysis of Privilege and Postracial (?) Representation on a Television Sitcom (95-100)

Peck: “The Anxieties of the Enterprising Self and the Limits of Mind Cure in the Age of Oprah” (497-508)

Joseph: “’Tyra Banks is Fat’: Reading (Post-) Racism and (Post)Feminism in the New Millenium” (519-530)
	Draft of Content Analysis Papers due; bring TWO TYPED, PRINTED copies to class


	

	
	W 10/19
	Media audiences
	Jenkins: “Star Trek Rerun, Reread, Rewritten: Fan Writing as Textual Poaching” (57-65)

Pratt: “’This is the Way We Live … and Love!’: Feeding on and Still Hungering for Lesbian Representation in The L Word” (341-347)
McBride and Bird:  “From Smart Fan to Backyard Wrestler: Performance, Context, and Aesthetic Violence” (583-590)
	KQDQ due

Documentary Presentation: Tough Guise

Documentary Presentation: Wrestling with Manhood


	9-9:50 class in FB 107; 10-10:50 lab in Olin multimedia lab

	
	
	
	
	
	

	10
	M 10/24
	
	
	Content Analysis Papers due; presentation of research results
	

	
	W 10/26
	Gender analyses, continued


	LeBesco: “Disability, Gender, and Difference on The Sopranos” (185-193)
Tait: “Television and the Domestication of Cosmetic Surgery” (509-518)
Boyle: “’That’s So Fun’: Selling Pornography for Men to Women in The Girls Next Door” (293-300)
	KQDQ due

Documentary Presentation: America the Beautiful


	9-9:50 class in FB 107; 10-10:50 lab in Olin multimedia lab

	
	
	
	
	
	

	11
	M 10/31
	Media, economics, and politics


	Croteau and Hoynes: “The New Media Giants: Changing Industry Structure” (e-reserve)
	Culture Jam Lab Assignment due

KQDQ due


	

	
	W 11/2
	Critical perspectives on pornography and sports
	Dines: “White Man’s Burden: Gonzo Pornography and the Construction of Black Masculinity” (275-282)

Attwood: “No Money Shot? Commerce, Pornography, and New Sex Taste Cultures” (283-292)

Bertozzi: “’You Play Like a Girl’: Cross-Gender Competition and the Uneven Playing Field” (443-454)
Price: “The Indian Wars” (e-reserve)
	KQDQ due

Documentary Presentation: The Price of Pleasure 

Documentary Presentation: Not Just a Game

	9-9:50 class in FB 107; 10-10:50 lab in Olin multimedia lab

	
	
	
	
	
	

	12
	M 11/7
	Media, violence, and the political economy of incarceration
	Jackson: “Ex-Communication: Competition and Collusion in the U.S. Prison Telephone Industry” (e-reserve)
	KQDQ

Sound Editing Lab Assignment due


	

	
	W 11/9
	Queering media
	Gerhard: “Sex and the City: Carrie Bradshaw’s Queer Postfeminism” (75-80)
Padva: “Educating The Simpsons: Teaching Queer Representations in Contemporary Visual Media” (155-162)
	KQDQ

Documentary Presentation: The Celluloid Closet
Documentary Presentation: Further Off the Straight and Narrow
	9-9:50 class in FB 107; 10-10:50 lab in Olin multimedia lab

	
	
	
	
	
	

	13
	M 11/14
	Critical perspectives on video games and on-line dating
	Nakamura: “’Don’t Hate the Player, Hate the Game’: The Racialization of Labor in World of Warcraft” (563-570)

Frohlick and Migliardi: “Heterosexual Profiling” (e-reserve)
	KQDQ due
	

	
	W 11/16
	
	
	Shot Setting, Lighting, Framing Lab Assignment due
	DOUBLE lab session; meet 9-10:50 in multimedia lab

	
	
	
	
	
	

	14
	M 11/21
	Critical perspectives on music and music video
	Rose: “There Are Bitches and Hoes” (321-326)

Ledbetter: “Imitation of Life” (e-reserve)
	KQDQ due

Documentary Presentation: Dreamworlds III
	

	
	W 11/23
	No class: Thanksgiving Break
	
	
	

	
	
	
	
	
	

	15
	M 11/28
	The political economy of elections
	
	
	

	
	W 11/30
	Media critiquing media
	Warner: “Political Culture Jamming: The Dissident Humor of The Daily Show with John Stewart” (145-154)

Jones: “New Political Television: Questioning News Media’s Regime of Truth” (e-reserve)
	KQDQ due

Video Interview Lab Assignment due
	9-9:50 class in FB 107; 10-10:50 lab in Olin multimedia lab

	
	
	
	
	
	

	16
	Friday 12/9 8-11 AM
	
	
	Content Analysis Videos due; presentation of videos
	Note the time extension




